INTRODUCTION
The 90's marked a transformation in the global automotive industry, which the literature generally refers to as the globalization of the automotive industry. Thus, companies have focused their strategies on competitive changes which include a greater differentiation of their products, associations, alliances, and especially, the globalization of their activities. As a result of this process, there is a greater integration of the international production system in the industry (CARVALHO, 2005) . The search for geographic expansion of these companies lies in the maturity and saturation of the key markets in which they operate (SANTOS, 2001) . The markets of core countries have an average annual growth below 2%, while growth in emerging countries, even more expressive, shows oscillations that are typical of these economies (MARIOTTO, 2003) . Chambers (1992 and 1993) and the automotive regime (1996) (1997) (1998) (1999) , influenced the performance of the Brazilian automotive industry over the decade. During this period, the country witnessed the direct investment of companies such as Honda, Audi, Daimler, Mitsubishi, PSA-Peugeot, Citroën, Renault, and Toyota, and more recently, Nissan and Hyundai. This (CAUCHICK MIGUEL, 2006) . Waugh (1928) , the consumer will not decide for a good, but for a set of attributes that best fulfills his perspectives and maximize its use.
Similarly, in Brazil, the liberalization of the domestic market, with the gradual reduction of import tax rates and the influences provided by specific incentive policies, such as the agreements of Sectorial

massive and abrupt entry leads traditional automakers, already installed in the country, to reinvest in the expansion of their facilities and to open new plants
As a result of this process, the industry experienced a growing market development and a technological expansion that allowed the sale of more varieties and types of vehicles, each with a wide range of options, accessories, and comfort items available as options to consumers.
During the government of Itamar
According to Lancaster (1966) Lancaster (1966) as a reference, started conducting studies on hedonic prices. Rosen (1974) Rosen (1974) , other authors, such as Murray and Sarantis (1999) , Fávero et al. (2006) (FÁVERO et al., 2006 (FÁVERO et al., 2006) . In his study, Trandel (1991) highlights that models that control a relatively low number of physical characteristics of cars are not sufficient to quantify the consumer's preference. Gil (1999) , research can be defined as the formal and systematic development process of the scientific method. In its general sense, the method is the order that should be imposed on the different processes required to achieve an end or a desired outcome (CERVO; BREVIAN, 1983 Souza, Ávila and Silva (2007) , and Fávero et al. (2006) Oliveira (2006) , the brand takes on a critical successful character of most companies in the relentless pursuit of excellence in the business. Tavares (1998) (TAVARES, 1998) . In this sense, Aaker (1998) According to Oliveira (2006) Economia, v. 51, n. 3, p. 391-411, set. 1997. 
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ANALYSIS OF RESULTS
The market of new cars is going through a period of adjustments. The production intended for foreign
